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Describe the Target Populations(s) you would like to serve with your AFI project:
1. 	 		2. 	
3. 			4. 	
5. 			6. 	
Use the table below to sketch key elements in your families’ lives and context that would affect their interest, capacity, and success with an IDA. Provide as much detail as you can think of. If you think something might be important, but you don’t know, put it in and plan to find out. 
Copy this table and apply this analysis to all populations you may be targeting.
	
	
	Target Families or Individuals:

	Demographic Information
	Ages of individuals served by the project
High school age youth
Young adults
Seniors
Other?
	

	
	Race/Ethnicity
	

	
	Languages/Literacy Level
	

	
	Gender
	

	
	Stage in the family life cycle (single, divorced with older children, retired, etc.)
	

	
	Geographic location
Urban
Suburban
Rural
	

	Economic Information
	Income Level (Range)
Monthly 
Annually
	

	
	Employment Status (Rates and Types)
Full or part time?
Working student
Seeking work
Seasonal, irregular employment
Self-employment
	

	
	Sources of Income
Wages
Public assistance
Disability
Child support
Retirement/social security
Self-employment
	

	
	Current Asset Ownership (Rates and Types)
Home
Car
Bank accounts
Life insurance
Pension/retirement funds
Investments
	

	
	Credit and Debt
Average credit score
Types and amount of debt
Currently amassing more debt?
	

	
	Relationships with Financial Institutions
Bank accounts – savings, checking
Pay-day lenders
Check cashers
Title loan companies
Other?
	

	Target Population Analysis
	Other characteristics they have in common
	

	
	Characteristics they may NOT have 
in common
	

	
	Resources they have and can be built on
	

	
	What do they want? What motivates them?
	

	
	Specific or unique financial education needs
	

	
	Where do they spend their time?
Work
Neighborhood
Service agencies
Faith communities
	

	
	Where and how do they get information? What and who do they consider to be credible sources of information? 
Think about potential referring partners, community leaders/ gatekeepers.
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